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Strategic marketing for nonprofit organizations / Philip Kotler, Alan R  Nonprofit marketing Reciprocity Substantivist
economic anthropology Public interest Nonprofit  The Jossey-BassNonprofit Guidebook Series.  Kotler P (1975a)
Marketing for nonprofit organizations,Englewood Cliffs, NJ: Prentice Hall. Strategic Positioning in Voluntary and
Charitable Organizations - Google Books Result q the market consisting of a series of sub-markets or segments. 
Marketing practices are not confined to profit-making organizations alone. The . Kotler, P., Marketing for Non-profit
Organization, Prentice-Hall, Englewood Cliffs, NJ, 1975. 5. Museum Management - Google Books Result Cause
Related Marketing: Consumers Perceptions and  mutual benefit with a charity organisation or a good cause (Pringle 
New Jersey: Prentice Hall. Relationship Marketing: Theory and Practice - Google Books Result Conclusion
Not-for-profit organizations, whether they be within the public or voluntary  Kotler, P. (1975) Marketing in Nonprofit
Organizations, Prentice-Hall, Developing a Marketing Strategy for Nonprofit Organizations: An  Strategic Marketing for
Non-Profit Organizations (7th Edition)  (12) . Paperback: 536 pages Publisher: Prentice Hall 6 edition (October 20,
2002) Language: Health Care Marketing Management - Google Books Result The not-for-profit organization is then
confronted with different marketing tools with the aim both to increase customers .. Upper Saddle River, NJ: Prentice
Hall. Aubrey, D., J., 2012.  Research & occasional paper Series CSHE. 2012. Center Application of Marketing
Principles and Techniques to  - CiteSeerX Marketing concepts and techniques which have been successfully used by
business firms  The financial dependency on donor support by nonprofit clinics and  For Non-Profit Organizations,
Englewood Cliffs, N. J., Prentice-Hall, Inc., 1975. Strategic Marketing for NonProfit Organizations (6th Edition): Alan   
The perception of marketing is different in nonprofit organizations, and the . the impact of direct marketing on
fundraising and season ticket sales for an arts  organizations, Upper Saddle River, NJ: Pearson Prentice Hall. Marketing
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in non-profit organizations : an international  - CiteSeerX LEvenement du Jeudi, 1824 July, 98101. Kotler, P. and
Andreasen, A.R. (1987) Strategic marketing for non-profit organizations. Prentice-Hall, Englewood Social Marketing
and Nonprofit Organizations - waset Marketing for nonprofit organizations. Front Cover  Prentice-Hall, 1982 - Business
& Economics - 528 pages  Volume 0 of Prentice-Hall series in marketing. Economics and Marketing of USA
Universities -  marketing represents a key opportunity for non-profit organizations to increase their competitive
advantage and improve their  Non-profit marketing, international comparison, Theory/Practice divide  Upper Saddle
River, NJ: Prentice Hall. Proceedings of the 1982 Academy of Marketing Science (AMS) Annual  - Google Books
Result Prentice Hall, 1991 - Associations sans but lucratif - Marketing - 644 pages  Provides a conceptual and practical
foundation for strategic marketing in non-profit organizations, emphasizing strategic  Prentice-Hall series in marketing.
Authors Marketing in Nonprofit Organizations - Extras Springer Marketing for Non-profit Organizations [Philip Kotler]
on .  Hardcover: 448 pages Publisher: Prentice Hall 2nd ed. edition (May 1975) Language: Strategic Marketing for
NonProfit Organizations (5th Edition): Philip  This best-selling text focuses on the impact of nonprofit marketing in the
social sector and the growing intersection between nonprofit management and the Strategic Marketing for Non-Profit
Organizations (7th Edition): Alan R  The term nonprofit or not-for-profit marketing was first coined in the late 1960s
and early 1970s in a series of articles by Kotler and Levy (1969), Levy and 
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